WESER
EMS
HALLE

Days
Wednesday/Thursday
30. Nov. / 1. Dec. ‘11, 9 am - 6 pm daily

30. Nov. ‘11:
10 am: opening
6 pm: open forum & ,GetTogether’

Construction:
Monday, 28. Nov. ‘11, 2 pm - 6 pm
Tuesday, 29. Nov. ‘11, 8 am - 8 pm

Disassembly:
Thursday, 01. Dec. ‘11, 6.30 pm - 12 pm
Friday, 02. Dec. ‘11, 8 am - 1 pm

Press:
Photo shoot, Tuesday, 29. Nov. ‘11, 4 pm

. . . Atmosphere create by customer-oriented services
Deadline for registration:

Monday, 05. September ‘11

Weser-Ems Halle Oldenburg GmbH & Co. KG
Europaplatz 12 - 26123 Oldenburg

A Tel.: +49(0)441 8003-0 - Fax: +49(0)441 8003-234
OLDENBURG | www.golfplatz-services.de - info@weser-ems-halle.de
Tourist-Information: Telefon: +49(0)441 36161366

info@oldenburg-tourist.de
www.oldenburg-tourist.de

Titelmotiv: Jacobsen AR522, TTC, Miinster / Fotograf: T. Hibbeler, Oldenburg

Time for intensive customer conversations

Experts inform & support
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The success fair in the north

The “Golfplatz & Services” has gained accep-
tance on the market in the north lastingly.
After two successful fairs the exhibitor satis-
faction is extremely good according to the
survey.

The marketing, the contents and the accom-
panying convention are the success guaran-
tors for the event in Oldenburg. The going
acquisition also brought the right customers
without the lost of taxes.

The third "Golfplatz & Services" will take
place from 30. Nov. to 1.Dec. 2011 in the
"Weser-Ems Halle Oldenburg".

Our survey has arisen that the large majority
of the exhibitors of the first two fairs want to
approve the two-year rhythm of the event
and also apply for the fair in 2011.

Ideal platform

Fairs have the lowest scattering loss with the
desired target group! We write to all golf clubs
in Germany and the discriminators invite them
to the “Golfplatz & Services" to Oldenburg. It
one hundred per cent doesn't work.

We develop trend-setting and lastingly effec-
tive solutions for your marketing. We achieve
a higher motivation as well as a positive,
offensively oriented outer representation and
perception.

Develop good, individual solutions with the
clubs and plan the success together with your
customers before the next season. You have
products of top quality. The golfclubs need
you.

Presentation of latest technology

Oldenburg is indicative of
v Compact fair representation

v" Good accessibility for exhibitors & visitors
v 100 per cent attention of the target

v" Professional fair support
v’ Fair prices for the fair and catering trade in
hotel business

v/ Carthorse international Greenkeeping congress

The fair offers:
Greenkeeping & renovation - planning, con-
struction & design - business & constitutions

The way to win new customers

The convention fair gives up answers to it how
plants can be maintained and run better. The fair
shows how beautiful golf- and sports fields can be
designed, formed and laid out, commercialized and
members and guests won and satisfied like ideas for
more quality and best services successfully.

Topic main emphases are also Greenkeeping in sta-
diums, the quality characteristics of rolling lawn,
seed, products and fertilization.

Developing the market

Association partners, qualified landscape architects,
planner and shapers, suppliers of high-quality machines
and technologies, IT service, software, catering, equip-
ment etc. meet the fair in Oldenburg on demanding
customers of clubs from Germany and Europe on.




